MAGIC DAYS

L PHARMARMNEX
' ;

*u.;pu: EMT,

@
©

SHARE THE MAGIC!

20%
DISCOUNT
3 -6 DECEMBER 2024
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*Promotion valid from 3 December 2024, 10:00AM CET until 6 December 2024, 11:59PM CET in Nu Skin European markets.
20% discount will apply to selected products and is subject to stock availability.
Please refer to Terms & Conditions on www.nuskin.com.



ageLOC

BOOST ACTIVATING SERUM

Formulated to be paired with
ageLOC Boost device: Boosts your skin’s natural
beauty for bouncier, brighter and plump-looking skin*

ageLOC

GALVANIC SPA FACIAL GELS

Formulated to be paired with
ageLOC Galvanic Spa device: Helps diminish
the appearance of lines and wrinkles**

ageLOC

BODY ACTIVATING GEL

Formulated to be paired with ageLOC WellSpa iO device:
Restore your overall feeling of wellbeing, or Relax your
body after exercise or a long day

ageLOC

BODY POLISH

Exfoliates, polishes, and cleanses body skin

NUTRICENTIALS

THIRST FIX HYDRATING GEL

Provides immediate hydration
and a refreshing feeling

NUTRICENTIALS e
EYE LOVE BRIGHT EYES
Reduces puffiness and signs of :

fatigue in the eye area — :




NUTRICENTIALS

HERE YOU GLOW TONER

Helps increase the cell turnover rate by exfoliating
dead skin cells from the skin surface

NU COLOUR

BRONZING PEARLS

Gives your skin an instant
sun kissed glow

NU SKIN. !

SUNRIGHT
| INSTA GLOW

A self-tanning gel for face
and body

iy
M/////////////A’//;;;/M o

EPOCH

GLACIAL MARINE MUD

Mud mask that removes impurities, (
exfoliates, and softens the skin

ageLOC

% ol R2 DAY & NIGHT
@ . Food supplements — R2 Day contains Panax Ginseng that

supports energy levels and R2 Night contains Selenium that
contributes to the protections of cells from oxidative damage

Product availability may differ per market
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*Results obtained from a third-party professional assessment based on a 12-weeks in vivo, single-blind consumer use
study with 32 female subjects aged 25 to 40 who used the ageLOC Boost System once a day for 12 weeks.

**Results obtained from a 2020 third-party professional assessment based on a 4-week in vivo, single-blind, randomised
consumer use study with 30 female subjects who used the system three times a week.



