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SOCIAL MEDIA GUIDELINES

Ourbusinessmodel isbasedon
person-to-personselling—leveraging
thepowerofwordofmouth.

While technology keeps changing,
peoplesharingtheirenthusiasmfor
NuSkinwill continue.

NuSkin supportsandwill continueto
supportactiveparticipationinsocialmedia.

DIRECT SELLING:
THE ORIGINAL SOCIAL NETWORK
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SOCIAL MEDIA GUIDELINES

Buildingrelationshipsandexpanding
the“warmmarket”

Communicating

Sharingnew information

Engagingwithothersandthe
company

Makingcontacts

Providingpersonalexperiencesand
testimonials

SOCIAL MEDIAPROVIDES
MANY OPPORTUNITIES
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SOCIAL MEDIA GUIDELINES

Basicpoliciesandprocedures apply
toonlineandofflinecommunications

THE KEYPRINCIPLESAND POLICIES
FOR SHARINGARETHE SAME—
NO MATTERTHE PLATFORM
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SOCIAL MEDIA GUIDELINES

ShareyourexperienceswithNuSkin
productsandtheNuSkin business

Makenew friendsandcontacts

Offersupportandinteractwithothers

LinktoNuSkin’swebsite

Disclose thatyouareaNuSkin
IndependentDistributor

WHAT WECANDO
WITH SOCIAL MEDIA
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SOCIAL MEDIA GUIDELINES

JoinofficialNuSkin fanpages

Sharecompanyapprovedphotos,
promotionalvideos,andbusinesssupport
materials

Shareindividualphotosandvideos
regardingyourpersonalexperiencewith
NuSkin (e.g.,incentivetrips,globaland
regionalconventions,andindividual
productusage)

WHAT WECANDO WITH SOCIAL MEDIA
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DO: SHAREYOUR LIFE WITH NU SKIN

7



SOCIAL MEDIA GUIDELINES

DON’T:recruit or attempt to sell products
through anyonlineclassifiedsor buy/sell
sitesorgroups

DON’T:recruit inpublicforums,discussion
groups,messageboards,blogs,comment
sections,oremployment-basedwebsites

DON’T:use companytradenamesor
trademarkswhennamingyourpagesor
group(e.g.,ageLOC, NuSkin,etc.)

DON’T:use companytrademarkedlogos
forprofilepictures

DON’T:createpages,websites, accounts, 
orotheronlineavenuesforpurchasing
products(e.g.,e-commerce)other than
NuSkin produceddistributorwebpages
(i.e.,replicatingwebsites)

DON’T:use unapprovedthirdparty
pictures,celebrityendorsements,or
literaturetopromotetheproductsor
business

SOCIAL MEDIA DON’TS
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SOCIAL MEDIA GUIDELINES

IMPROPERSOCIAL POSTS
IMPROPER USE OF LOGO

IMPROPER USE OF TRADEMARK NAME PROHIBITED E-COMMERCE

UNAPPROVED BEFORE & AFTER INAPPROPRIATE/FALSE CLAIMS

IMPROPER POSTING ON BUY/SELL SITES
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SOCIAL MEDIA GUIDELINES

DO:use claimsfoundinapproved
NuSkin marketingmaterials

DO:discussour innovativeageLOC
science

DO: recommendthatcustomerstalk
to theirhealthcareprovider forALL
healthcareconcernsorquestions

DO: sharepositivepersonal testimonials
thatareconsistentwithapprovedclaims

DO: followtheProductTestimonial
Guidelines

PRODUCT CLAIMS DOS
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DON’T:claimthatourproductstreat,cure, 
orpreventanydisease,or that theproduct
curedyourownailment

DON’T:stateor implythatourproducts
helpedaddress,treat,cure,orprevent
anydisease orothermedicalcondition,
or that implyaresult that isdifferent from,
orgoesbeyond,ourapprovedmarketing
claims

DON’T:makeclaimsforaproduct that
arenot foundonNuSkin’swebsite
or inNuSkin marketingmaterials
applicabletoyourregionormarket

DON’T:use unapprovedpictures, 
celebrityendorsements,literature, 
videos,ormaterialstopromotethe
products—testimonialsmustcomply
withtestimonialguidelines

PRODUCT CLAIMS DON’TS
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DO: shareyourWHY andbeauthenticand
personal

DO: talkabout thesuccessthatcancome
throughhardworkandpatience

DO: talkabouthavingfunwiththe
business

DO: emphasizetheimportanceof reselling
theproduct

DO: talkabout thecompetitiveand
innovativeSalesCompensationPlan

DO: followtheEarningsClaims
Guidelines

EARNING CLAIMS DOS
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DON’T:sharedetailsof individual
commissionsearnedor theSales
CompensationPlan

DON’T:makelavishorunrealistic
lifestyleclaims

DON’T:offeror implyanyguaranteeof
successbysimplyfollowingasystem

DON’T:displaycopiesofbonusor
commissionchecks

DON’T:use theterms“passive”or “residual”
income—rather,use “leveragedincome”

DON’T:misrepresentpast,present,or
futureearnings

DON’T:use hypotheticalearningsthat
exceedthoseof theaveragedistributor
for thesameperiod

EARNINGS CLAIMS DON’TS
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SOCIAL MEDIA GUIDELINES

Pickthesocialplatformthat isright foryou

Makesuretojointheplatformthat fits
yourpersonalityandinterests(i.e.,location,
age,gender,orothertarget demographics
andpopulartypesofmedia)

Knowthespecificguidelinesforeach
platformonwhichyouparticipate

FollowNuSkin’sdistributor/market
guidelines

Beclearonwhatyouwant toachieve
throughyoursocialmediaactivity(e.g.,
expandyourwarmmarket,connectwith
yourdownline,shareexperiences,etc.)

GETTING STARTED
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Setupapersonalpageor fanpage

Sharenewsandlinks aboutNuSkin
products

InvitepeopletoNuSkin meetingsand
events

Postcompanyapprovedvideos, 
marketingmaterials,andpictures

Linkto thecompany’swebsite,aBlue
Diamondapprovedsite,oryourown
NuSkin produceddistributorwebpages

HOW TO PROPERLY USEFACEBOOK

UsetheofficialNuSkin corporateor
marketFacebooksitesasareferencefor
approvedcontentandpictures

Setupprivategroupsforbusiness
buildingactivities

Useprivatemessagingforbusiness
buildingandtrainingactivities

15



SOCIAL MEDIA GUIDELINES

Shareupdates

DrivecustomerstoyourNuSkin
produceddistributorwebsites

ShareyourenthusiasmaboutNuSkin,the
products,andthebusiness

Sharenews/links aboutupcoming
meetingsandevents

Buildrelationshipsbyreplying, retweeting, 
andjoiningdiscussions

Askquestionstospurconversations

HOW TO PROPERLY USE TWITTER

Respondtoquestionsandsetupone-on-
onemeetingsfor follow-up

Usepersonalhashtagsto joinin
conversationtopicsandtheNuSkin
community

Useprivatedirectmessagingfor
conversationsrelatingtoprospectingor
businessbuildingactivities
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Sharepictures inreal time

Postproductpictures

Respondtoquestionsandcomments

Sharepictures of youusingandenjoying
NuSkin andPharmanexproducts

Use/sharephotospostedbythecompany

Usepersonalhashtagsto joinin
conversationtopicsandtheNuSkin
community

Useprivatemessagingforbusiness
buildingandtrainingconversations

HOW TO PROPERLY USEINSTAGRAM
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View,share,andcommentoncompany
approvedvideos

Donot createandpost/uploadtraining
videosthathavenot beenapprovedby
NuSkin

SubscribeandengagewithNuSkin’s
officialcorporateandmarketYouTube
channels

Share individual videos regarding Success
Trips,global andregional conventions,and
individualproductusage

Respondtoprivatemessages

HOW TO PROPERLY USEYOUTUBE
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